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Dimensions: 
Trim Size: 7 7/8” x 10 7/8”

ALL FULL PAGE ADS
MUST BE BUILT WITH AT LEAST
.25 INCH BLEED 
ALL THE WAY AROUND

Ads Material Requirements: 
Finished camera-ready ads must be provided 
in an approved electronic format to avoid handling or processing charges.

PDF: The preferred method of receiving digital ads is a high-resolution,  
press-ready PDF file. Other methods may incur processing charges.  
The following requirements must be met to accept a PDF file:

All images embedded in the PDF must be saved in one of these file  
formats and resolutions: 
CMYK images 300 dpi @ 100%; Grayscale images 300 dpi @ 100%; Bitmap 
images 600 dpi @ 100%

PDF’s submitted that do not follow the above stated requirements  
may be returned to client for re-submission. PDF files are uneditable.  
It is the client’s responsibility to provide a correct file.

Illustrator, Freehand, CorelDraw, Quark Xpress, InDesign or Pagemaker - Must 
be output to PDF. Follow PDF requirements mentioned above.

Photoshop: Files saved in native Photoshop format, TIFF or EPS  
are accepted (native file is preferred) if the following requirements are  
met but may incur processing charges if problems arise. Consider exporting to 
PDF to avoid technical difficulties.

• Layers must be flattened
• CMYK images 300 dpi at 100%
• Grayscale images 300 dpi at 100%
• Bitmap images 600 dpi at 100%

An ad produced in Photoshop should be designed to the specific ad size.

MS Publisher & Word: These files are not accepted.

Fonts: Include all fonts with PDF’s or submitted files. It is the responsibility of 
the client to ensure font flow and sizing is accurate  
in submitted ads.

Proofs: All ads must be accompanied or followed with a color proof. This is 
for the protection of the client. If the client does not include a  
color proof with the ad, HSSTM cannot be held responsible for how  
the ad prints.

Delivery of ad files/proofs: All advertising materials should be given  
to your representative.
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2009-2010  
ADVERTISING DEADLINES

2009-2010  
EDITORIAL CALENDER

August

September

October

November

December

January

February

March

April

May

June

July

July 25

Aug. 25

Sept. 25

Oct. 25

Nov. 25

Dec. 25

Jan.25

Feb. 25

March 25

April 25

May 25

June 25

July 30

Aug. 30

Sept. 30

Oct. 24

Nov. 30

Dec. 30

Jan.30

Feb. 30

March 30

April 30

May 30

June 30

Issue MATERIALSPACE

b a s e b a l l   +   s w i m m i n g   +   s o c c e r   +   t r a c k   +  g o l f  +  h o c k e y   +  b a n d  +   f o o t b a l l  +  b a s k e t b a l l  +  s o c c e r  + 

We’re in the 
Game!

August
Volleyball Preview
7-on-7 Football Recap
Summer Golf
AAU Basketball
Football-Week Zero Preview

September
Football
Volleyball
Cross-Country
Team Tennis Preview

October
Girls and Boys Basketball Preview
Football
Volleyball
Cross-Country State Preview
November
Football
Girls and Boys Basketball
Cross-Country Rap-Up

December
All Fall Sports
Football Playoffs
Girls and Boys Basketball
Lacrosse

January
Football WRap-Up
Baseball Preview
Softball Preview
Swimming and Diving
Soccer Preview
Wrestling
Basketball

February (Paid Publication) 
SPRING SPORTS PREVIEW

March
Swimming
Track Preview
Baseball
Softball
Boys and Girls Soccer
Wrestling
Lacrosse

April
Softball
Baseball
Track
Boys and Girls Soccer
Wrestling

May
Track
Baseball
Softball
Golf

June
Summer Sports
Wakeboarding
Surfing
Cycling
Triathlon

JULY (Paid Publication)
2010 FOOTBALL PREVIEW



playbook
•   20,000 copies distributed 

    each month.

•   Average readership of

    60,000+ for every issue

•   High gloss magazine

•   Free Magazine

•   Delivered to 27 high schools

Sports we cover
•   Baseball, Football, Golf, 

    Tennis, Basketball, Volleyball, 

    Softball, Soccer, Gymnastics,

    Swimming, Cheerleading, 

    Lacross, Wrestling, Track, Cross          

    Country, Cycling, Racing, and  

    Action/Extreme Sports.

Key reader stats

•   83% of magazine readers

    report that teens in their

    household regularly read

    VYPE High School Sports

    Magazine

•   Over 63% of VYPE High

    School Sports Magazine

    readers purchase products

    or services from ads seen

    in VYPE High School  

    Sports Magazine!

•   Our readers share and pass

    along the magazine with four

    other readers each month.

x c o u n t r y   +   s w i m m i n g   +   s o c c e r   +   t r a c k   +  g o l f  +  h o c k e y  +  b a n d  +   f o o t b a l l  +  b a s k e t b a l l  +  s o c c e r  + 

It’s all about the kids!

Each edition of VYPE High School Sports 
Magazine focuses on local schools, 
teams and talent, providing in-depth 
locally generated coverage about what 
makes high school sports an integral part 
of each community. VYPE High School 
Sports Magazine is trusted by local 
coaches, athletes, athletic directors  
and fans to provide in-depth coverage  
on the sports  
that matter to  
the people they  
matter to most.

Matt 
Malatesta
Editor and  
Market Manager 
of Rivals.com,  
97.5 FM, and  
ESPN the Ticket

Randy 
McIlvoy

Editor at Large  
and Sports Anchor  

KPRC Channel 2
  Outside Back Cover

  Inside Front Cover

  Inside Front Facing

  Inside Back Cover

  Double Truck

1x
$4,000

$3,500

$2,200

$3,500

$2,900

6 x
$3,750

$3,250

$1,675

$3,250

$2,500

12 x
$3,250

$3,000

$1,600

$3,000

$2,300

premium position Rates

Is your company looking to crack the 
KATY, Memorial, and Spring Branch 
area market? VYPE Acts as a triple 
threat in hitting today’s most sought 
after markets.

VYPE High School Sports Magazine is for you, if you want to 
reach various demographics with your products and services. 
From fanatical Moms and Dads, spirit filled teens, and those 
who live and breathe high school athletics.

66% of VYPE High School Sports Magazine readers keep the 
magazine longer than one month, giving your target audience 
ample time to see your advertising. 

Our magazines are conveniently available to the public each 
month, with distribution in over 300 locations including high 
schools and retail outlets throughout the Houston Metro area. 
We are also online at VYPE.com/Houston with a digital version 
that receives thousands of views each month. VYPE’s coverage 
is diverse and targeted, giving your company a leading edge in 
multiple markets and demographics.

Full Page.......................7.875 x 10.875 trimmed (8.375 x 11.375 w/bleed)

DOUBLE TRUCK.......................15.75 x 10.875 trimmed (16.75 x 11.375 w/bleed)

1/2 Page VerticaL . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3 .25 x 9 .85

1/2 Page Horizontal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7.25 x 5

1/4 Page. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3 .35 x  5

1/8 Page...... . . . . . . . . . . . . . . .(approximately, biz. card size) 3.35 x 2.5

LOGO Placement...........(approximately, excluding cover) 1.5 x 1.5        

AD SPECS

1/2 H

1/2
V

1/4 LOGO

Full DOUBLE TRUCK

Sponsorships
See your Sales Representative for custom ad sponsorship opportunities

  Full Page

  1/2 Page

  1/4 Page 

  1/8 Page (biz. card size)

  Logo Placement*

12 x
$1,300

$700

$440

$230

$150

6 x
$1,375

$750

$470

$260

$200

1x
$1,900

$1,100

$675

$350

$275

Advertising Rates per issue (Net)

*Logo Placement is available but not limited to the following: 
Cover, Table Of Contents, Pregame, Rants & Raves, Picture This, 

Locker Talk, Grill, Gameplan, Youth & Playbook
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